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present zoning classification, but have not been described or
applied. The DDD should encourage that this text be written
before broaching the re-zoning issue.

It is unlikely that these areas will be re-zoned to “historic” in
the near future. In the interim however, the DDD should
monitor all requests for building permits, zoning changes and
zoning variances. The DDD should encourage the neighborhood
groups to take an active role in the planning process. Specula-
tive zoning changes must be discouraged. The DDD should
demand that requests for zoning changes and zoning variances
must be accompanied by a reason why the change is needed.
Where ever possible the DDD should encourage that conditional
use permits be granted in lieu of zoning variances.

4. CULTURAL EVENTS/FESTIVALS

The role of the study area as the center of cultural events in
the community is vital to maintaining its image and promoting
the area. The DDD should encourage and support additional
events that bring Baton Rougeans back to the area for recrea-
tional and cultural events. The DDD's Programming and
Marketing Committee has been very active and creative in
developing ideas. Many of the events cost very little money, and
certainly deserve the financial and energetic support of the DDD.
In the past, these cultural and artistic activities had been coordi-
nated and funded by the Arts and Humanities Council of
Greater Baton Rouge. The DDD should work with the Arts and
Humanities Council /Community Fund for the Arts and River
Cities Festival Association in programming and coordinating
cultural events. If budgetary constraints require that the DDD
provide financial assistance, funds should be made available.
However, the DDD should not be asked to provide all of the
funding for these events, and grants should be made in the form
of matching or “challenge grants”.

5. CAPITOL HOUSE HOTEL RENOVATION

If the Capitol House is chosen as the best opportunity for
hotel development in the CBD, the DDD should lobby for the
project. The DDD could provide financial assistance by funding

a feasibility study, technical assistance in securing a UDAG for
the project, promoting the project, and helping the developer
determine the best market niche. The DDD may also be able to
assist in providing market research information or other pre-
development activities. Likewise, if the preferable site for a
major.new hotel is the Centroplex surface parking lot, the DDD
should similarly be aggressive in providing technical, financial,
and lobbying support in the planning stages.

6. KIOSK AND SIGNAGE PROGRAM

The DDD with the Office of Community and Economic De-
velopment, and the Arts and Humanities Council has funded
the design of a kiosk and signage program by Emerson-Ribas
Associates. Portions of this program may be eligible for federal
assistance through the Urban Mass Transportation Administra-
tion (UMTA). This project could help improve the “identity” of
the area as well as create a more interesting streetscape. The
DDD should pursue the application for UMTA, or other, funds
for this project.

7. DATA BASE DEVELOPMENT

The DDD can anticipate that they will receive requests for
information from persons or companies interested in investing
or working in the downtown area. The DDD should develop
and maintain a data base that can provide the information these
groups will desire. Since the design of this data base will
directly effect its usefulness, the DDD should establish the goals
and type of information that the data base will provide. The
DDD should try to anticipate the types of information they
would like to provide. Once the program for the data base is
established, the DDD must decide what information they want
to provide in-house and which information should be main-
tained by other agencies. Given the limited financial resources
of the DDD, every effort should be made to utilize the resources
of other agencies. For example, a suggestion was made that the
Muitiple Listing Service create a new classification for the
downtown area. This idea should be implemented. It is also
likely that MLS can contract with the DDD to provide regular
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Chapter Vv
THE RETAIL MARKET

Over n@m last twenty years, the retailing core of Baton Rouge
Emm mwpmnwn from downtown to the area around the intersection of
Airline Highway and Florida Boulevard east of downtown.

All of the department stores once located downtown have moved to
the Bon Marche and Cortana Malls, which are located closer to
the moucumnwon center of Baton Rouge, offer more parking, and
provide easy access to the large new stores. Smaller stores
have followed the department stores to this new retail core and
many stores new to the city have also been added.

One department store, Goudchauxz's, opened a new store in Cortana
Mall but--unlike the other former downtown area department
stores--kept its original store between Main Street and Florida
Boulevard, just east of the downtown.

Cnce the retailing exodus to the Airline-Florida area was
complete, the downtown was left with excess retail space. A few
of the stores that stayed downtown have a citywide clientele,
but for the most part the remaining stores form a small retail
core for downtown workers and residents of the two downtown
neighborhoods, Beauregard Town and Spanish Town.

Today's downtown stores are clustered in three areas or nodes.
From north to scuth they are (1) the intersection of Riverside
Mall and North Street, which serves State, bank, and other
employees in that area; {(2) the intersection of Riverside Mall
and Laurel Street, which serves City-Parish employees and other
employees in that area; (3) the stores in Catfish Town that held
on after Catfish Town failed as a Festival Marketplace oriented
to the entire city.

The Riverside Mall nodes are all that remain of the Riverside
Mall retail district; as a whole, the district is approximately
50% vacant. Hone of the three nodes has a major anchor, but the
northern node at Riverside Mall and North Street has a large
furniture store, Chapmans, and & McCrory's variety store.

Profile of Downtown Shoppers

A survey was conducted to determine, among other things, what
percentage of the downtown workers shop downtown, what type of
goods workers buy downtown, what additional shops they would
like to have downtown, and how they move around downtown.

RERC
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When asked "How often do you shop, except for meals, in downtown
Baton Rouge?" downtown workers responded as follows: "rarely,
never™ (37%): "several times 2 month” (33%):; "once a month"
(29%); and "once a day" (2%).

For those that bought gocds downtown, clothing led the list with
36%. This was followed by gifts and specialty items (20%);
drugs and convenjence goods (11%); and accessories {10%). As
there are few clothing stores in the downtown, it is likely that
some of the respondents included shopping at Goudchaux's
department store in their response.

Gifts, with a response of 33%, led the list of types of stores
downtown workers would like to see more of in the downtown.

This was followed by clothing and shoes (20%); restaurants {19});
drugstores {10%); and bookstores (10%).

Most of the shopping occurs during the lunchtime hours snd to a
lesser extent at the end of the workday. Lunchtime shopping is
virtually impossible for the 36% of the workers surveyed who
have a lunch break cof only half an hour. Despite this, 32% of
the workers surveyed indicated that they move around the
downtown daily. Another 37% say they do s0 once or twice a
week. When they move around during the day, 69% walk and 30%
use their cars. Fewer than 1% use the public trolley.

Those workers going to one of the Riverside Mall retail nodes
will in most cases do it on foot, as the offices are within a
short walk and parking can be & problem during the day. The
few, on-street, short-term parking spaces that exist are always
filled during peak shopping hours and their low number
discourages those wishing to drive from coming to these nodes.
Downtown workers going to the Catfish Town shops must drive, as
it is too far to walk during the lunch hour.

Like the shops, restaurants in the downtown are busiest at
lunchtime. The dinner activity is limited, with one primary
restaurant {Simon P's) apparently doing well. Of the employees
surveyed, almost half (49%) bought lunch at a downtown restaurant
at least once a week. Four percent bought a dinner at a downtown
restaurant at least once a week. Despite the apparent success

of downtown restaurants in attracting lunch customers, the
restaurants outside of the downtown are encroaching on their
patronage. Seventeen percent of the downtown workers surveyed
bought a lunch outside of the downtown at leest once a week, and
28% bought a dinner outside of the downtown at least once weekly.

Recommendations
While downtown is no longer the dominant retailing district in

Baton Rouge, several steps could be taken to help it serve the
shopping population better.
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Chapter VI

SPACE DEMANDS AND OPPORTUNITIES FOR OTHER USES

The Public Sector

The Federal Courts building in Baton Rouge is presently
inadequate, and it is understood that & new facility may be
built. Undoubtedly, the best location would be one closer to
the other governmental functions in the City-Parish center. We
believe there are two very good locations in that area: the best
would be the southwest corner of North Boulevard and Ferdinand
Street, a site currently occupied by an older City-Parish office
building; a second choice would be a point along the west side
of Riverside Mall between the two retail nodes.

If the courts move to the North Boulevard and Ferdinand site,
City-Parish offices would have several relocation options,
including occupying vacant space in Catfish Town and
rehabilitating some of the older retail buildings along
Riverside Mall for offices.

Several studies have been done for the expansion of State office
space in Baton Rouge, but it now appears that because of the
recent economic downturn such construction is not imminent.
However, should there be any State office expansion in Baten
Rouge, we believe it should be viewed as an opportunity to
further bolster the downtown office market.

Tourism and Recreation

Tourism is beneficial to the economy of cities like Baton Rouge
in many ways: the service employment that comes from hotels,
restaurants and convention facilities; the restaurants and
recreational facilities that could not be supported by the local
population alone but are possible because of the extra business
brought by tourists; and the sense of identity provided by
landmarks and tourist interest.

Baton Rouge is moderately attractive to the tourist market, but
its features are overshadowed by nearby New Orleans, one of the
country's largest tourist attractions. The failure of Catfish
Town was due in part to its proximity and in some cases
similarity to the expanding collection of New QOrleans tourist
attractions.

Baton Rouge tourism can benefit from closeness to New Orleans by
better use of the cities' major link, the Mississippi River.

All of the Baton Rouge tourist attractions are in the downtown
within three blocks of the river. Every day, replicas of the
0ld riverboats come up to Baton Rouge loaded with passengers
from New Orleans. To date, this traffic has not benefited Baton

RERC

19

Rouge for a variety of real and perceived reasons. The potential
afforded by the expanding river tourism activity should be
further explored.

Recommendations

We believe that consideration should be given to the construction
of a suitable dock facility for river boats from New Orleans and
for excursions that could start from Baton Rouge and go to New
Orleans and back. Attention should be given to the current

scale of these activities, the near-term potential, and what it
is that Baton Rouge has to offer these potential customers.

Other improvements to the waters edge, principally a linear park
stretching from Catfish Town to Capitol Lake, would encourage
further development of all uses in the downtown by creating a
comfortable, attractive amenity around which offices, a hotel,
and housing could be developed. The linear park could include
hiking and biking paths, a small band shell, and sufficient
parking to make it easy for downtown workers and other residents
of Baton Rouge to stop by in the evenings and weekends. Street
improvements to those streets linking the riverfront park with
the retail and office nodes of the downtown would encourage use
of the park during the day.

As we mentioned earlier, a wide range of events or activities
could be coordinated in and around Catfish Town to attract people
to the area and entertain the local populatien. According to
information we obtained, the levee between Catfish Town and the
river is privately owned. The same owner alsc owns several
blecks of property along River SBtreet opposite the stretch of
the levee between North Boulevard and North Street. Development
of the linear park across from these properties is likely to
increase their value; thus the City-Parish should negotiate for
the right to continue the public access and linear park in along
the levee between Catfish Town and the river.
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STATE OF LOUISIANA

La. State Dept. of Facility Planning & Control

Mr. Ronnie Hill

P. O. Box 94095

Baton Rouge, La. 70804-9095
(504) 342-0820

La. State Dept. of Commerce and Industry

Mr. Robert Paul Adams

P. O. Box 94185

Baton Rouge, La. 70804-9185
(504) 342-5399

La. State Dept. of Rentals and Leases
Ms. Judy Kleinpeter
P. O. Box 94095
Baton Rouge, La. 70804-9095
(504} 342-6835

La. State Dept. of Corrections
Mr. John Nipper
504 Mayflower St.
Baton Rouge, La. 70802
(504) 342-6540

OTHER PUBLIC AGENCIES

Capitol Economic Development District
Ms. Marie Newman
4864 Constitution Ave., Suite 2A
Baton Rouge, La.
(504} 926-4371

SCORE
Ms. Anne Shirley
564 Laurel St.
Baton Rouge, La. 70801
(504) 381-7125

General Services Administration
Ms. Jamisson
Ms. Cindy Rooney
707 Florida St., Room B-12
Baton Rouge, La. 70801
(504) 389-0304

OTHERS

HNTB, Engineers and Architects
Mr. Blaise Carrier
Mr. Tom Caffrey
100 St. James St., Suite J-200
Baton Rouge, La.
(504) 346-0006

Emerson, Ribas, and Associates, Inc.
601 St. Joseph St.
Baton Rouge, La. 70802
(504) 344-3397

Taylor Real Estate
Mr. Ben Taylor
251 Florida St., Suite 316
Baton Rouge, La. 70801
383-3211

Baton Rouge Board of Realtors
Mr. Herb Gomez
P. Q. Box 15652
Baton Rouge, La. 70895
(504) 926-3700

Baton Rouge Apartment Association
Ms, Charlotte Johnson
2612 Wooddale Blvd., Suite B
Baton Rouge, La. 70805
(504) 923-2808

Jay Crow Assoc., Realtors
Ms. Bonnie Heflin
7520 Perkins Rd., Suite 270
Baton Rouge, La. 70808
(504) 292-0000
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THE CONSULTANT TEAM

CHARLES CAPLINGER PLANNERS

New Orleans, Louisiana

Charles A. Caplinger, Executive Planner

lames R. Amdal, Project Manager
Sandra L. Steinman
Darryl 5. Thompson

CREDITS

TASK FORCE

frank S. Craig, Ir
B.B. Taylor 11
William T Brown
Milton Womack
Jake Netterville
Ben Miller, Ir.

LAVENTHOL & HORWATH
Houston, Texas

lohn Rossi, Project Director
Susan Alley

Senator Tommy Hudson
Representative Tommy Hudson
Representative Joe Delpit
Councilman Gordon Curry
Councilman Don Ayres

Paul Black
Michael Plummer
Chris Chu

LOUIS H. FAXON, INC.
Baton Rouge, Louisiana
Drury Tallant

BARNARD & THOMAS ENGINEEREING, INC,

Baton Rouge, Louisiana
Charles Hair

APPLIED TECHNOLOGY RESEARCH CORPORATION

Baton Rouge, Louisiana
Lawrence S. McKenzie, I
lerecme P Fournier

TECHNICAL ADVISORY COMMITTEE

Vera QOlds
Robert Deavers
Lynn Schofield
Lynn Williams
jerry Klier

Ben Meyer

Bill Addision
Mike Pierce

Mayor's Office

Community Development
Finance Department

Legal Department
Department of Public Works
Department of Public Works
Department of Public Works
Centroplex

Chuck McCoy

CITIZENS ADVISORY COMMITTEE

Cornelius Lewis
Ann Reilly Jones

Bill Steele
Cooper Harrell
John "Red” Bourg
Mike Hopping
William Lee Jensen
Fred G.Benton, Ir.
Kyle Walls

Jackie Rome
Suzanne Turner
Jerry Dodson

Don Sullivan
Gordon Streckfus
Dan Derbes

ILLUSTRATIONS BY

William Hersey

State of Louisiana

Division of Administration

State of Louisiana

Division of Historic Preservation

Downtown Businessmen’'s Association
Chamber of Commerce

Baton Rouge Central Trade and Labor Council

Beauregard Town Representative
Spanish Town Representative
La. Naval War Memorial Commission

Arts and Humanities Council of Baton Rouge

Louisiana Arts and Science Center
Foundation for Historic Louisiana
Catfish Town Properties

Capital Marine

Samuel Clemens

The Kidd Commission

DESIGN BY
Joelle Rock
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C. MARKET PROFILE

The Baton Rouge macre and micro economic climate has been
analyzed for its impact on the Downtown. Results of this analysis
and the data obtained are presented in the "Analysis of Market
Pctential; Downtown Revitalization Program. Baton Rouge, LA”. as
prepared by Laventhol & Horwath.

D. OPPORTUNITIES AND CONSTRAINTS

Both the existing physical conditions and emerging economic
trends have been studied for their impact on potential develop-
ment. Specific attention has been given to Urban Design
Issues, both positive and negative, as well as Development
Dynamics being experienced Downtown. Working papers and
Illustrative Diagrams are on file describing each issue.

E. THE DEVELOPMENT CONCEPT

Based on the accumulated data, research, and analysis of
both physical and market conditions Downtown, the Consultant
Team has prepared a Development Concept which identifies
specific land uses, locations, urban design treatments. etc. while
realizing the initial Goals and Objectives of the project.

E DEVELOPMENT OPTIONS/ALTERNATIVE FUTURES

In order to determine the most effective Development Program.,
various site-specific projects have been analyzed for both their
physical and economic characteristics. Spread sheets have
been developed for each project to show their impact on both
market demand and absorbtion over time as well as their financial
performance. Summaries describing the impact over time of
each land use type have been prepared. The results have produced
a series of alternative futures. Using this approach, the Consultant
Team has tested the impact of the individual projects to
determine the recommended Development Program

G. RECOMMENDED DEVELOPMENT PROGRAM

AND STRATEGY

Short term and long term recommendations for both projects
and policies comprise the Development Program. Based on current
and proposed market demand, physical development opportuni-
ties, phasing, public improvement requirements, local incentive
mechanisms, etc, are identified. Physical characteristics of the
various components are defined in terms of land and building
areas, use type, development costs, etc.

H. FINAL MARKET AND FINANCIAL FEASIBILITY REPORT

In this phase, the Recommended Development Program has
been evaluated for its performance in the following areas:
market absorbtion per land use type; financial analysis to include
project revenue generation, public sector participation, projected
level of private sector investment; benefits accrued to the City and
its citizens based on the implementation of the Development
Program.
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8. RIVERSIDE

The area designated as Riverside overlaps and includes parts
of the State Capitol Complex, the Central Business District, the
Centroplex, Beauregard Town and Catfish Town. The most
significant characteristic of this area is the Mississippi River and
its levee. In addition Riverside includes the bluff which forms
the natural levee on which the original town was located. For many
years Baton Rouge had “forgotten” about its river, with its
economic and recreational potential. Recently several other
projects have begun to change the face of Riverside. The Capitol
House is undergoing major renovation in concert with its
listing on the National Register of Historic Places. The renovaticn
of Catfish Town and numerous storefront and office rehabilitations
along Riverside Mall indicate that economic vitality is returning
to the river. Also now under construction are the U.S. Naval
War Memorial Museum, the Riverfront Plaza, as well as the plaza to
be built on the site of the now-demolished Fruit Exchange
building. These projects are located adjacent to the levee between
Catfish Town and the LASC Riverside Museum. The citizens of
Baton Rouge will soon have more reasons than ever to return to
their downtown and its riverfront.

Mississippi River Landing

This is a plan that recognizes that one of our parish's greatest natural assets,
the Mississippi River, can be blended with the historic structures and districts of
our city into a dynamic design for economic growth and prosperity for the
City-Parish and its citizens.

Pat Screen Mayor-President
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HOUSING UNITS

The parish and city recorded compcund annual growth rates
of 4.3 percent in the number of occupied housing units during the
1970 to 1980 period. The total number of housing units in the
downtown study area decreased by 190 units or 12 percent. This
decrease was a result of residential conversions to small
professional offices and demolition.

DOWNTOWN AREA MARKET PROFILE

The analysis of market potential for specific uses within the
downtown study area is summarized in this section of the report.
The development categories analyzed include office, retail,
housing and hotel use. Subsequent sections of this report review
supply and demand characteristics for each of these categories.

QFFICE DEVELOPMENT

In early 1983, there was an estimated 3 8 million square feet of
leasable office space in the metropolitan area, with an occupancy
rate of 92 percent. The downtown study area contained 1.3
million square feet of multi-tenant space {34 percent of total
space).

In 1982, the State of Louisiana occupied a total of 2.2 million
square feet of office space within the Baton Rouge area. [n the
downtown area, 817000 square feet are owned by the state
and 622,452 square feet are leased. The majority of the leased
space is located in the Central Business District of the downtown
area. State leaseholds average 15,000 square feet and are distributed
along Main Street and Riverside Mall.

At present, 355,000 square feet (gross) of office space is under
construction in the downtown study area. This includes the
177000 square foot City National Bank, a 22,000 square foot office
condominium conversion of the Elks Building, 130,000 square feet
{gross) of additional office rehabilitations along Riverside Mall, and

25,000 square feet (gross) of additional office space in Catfish Town.

Major proposed projects include a new 403 000 square foct
(gross) Fidelity National Bank Building in the Central
Business District.

Overall office occupancy rates have remained strong in the
downtown study area, averaging between 94 and 96 percent
between 1980 and 1982. Since no new Class A office space was
added to supply in the downtown area during this period,

historical absorption patterns are an inappropriate measure of
demand for space. However, within the SMSA, an average of
683,000 square feet was absorbed between 1980 and 1982.

Demand for additional multi-tenant office space in the
downlown area should continue to remain strong based on current
occupancy patterns and anticipated employment growth in
finance, insurance, real estate and service sectors. 1n addition,
based on projected state office needs and locational recommenda-
tions, a demand for an additional 1.0 million square feet of
space (owned and/or leased) could be supported in the downtown
study area over the next five years.

Based on our review of the office market, we conclude that
demand for new multi-tenant office space should remain strong
over short and long-term periods. Major factors which can further
increase demand in the downtown area inciude an increased
capture rate of anticipated metropolitan area office growth
through the development of major new downtown office complexes
and decisions by the state to implement facility recommendations
which emphasize owning and/or leasing facilities in the
downtown area proximate to the Capitol Complex.

RETAIL DEVELOPMENT

The traditional retail function of the downtown study area has
continued to erode. In 1972, the downtown area represented 2.6
percent of total city retail sales. By 1977 the downtown area share
declined to 1.8 percent of city sales. The major retail cen-
ter, concentrated along Riverside Mall and abutting streets,
contains approximately 260,000 square feet of ground floor space
with a current vacancy rate of about 30%. Approximately 114,000
square feet are occupied by small retail and restaurant users.

At the metropolitan level, approximately 5.7 million square
feet of gross leasable space is contained in 44 planned centers. To-
tal retail sales in the metropolitan area increased at an annual
rate of 15 percent between 1977 and 1981,

Despite the decline of the downtown area as a traditional
retail center, support for new and more specialized retail
space is likely. This support is based on the assumption of an
increasing employment base in the downtown area with its
requirements for support retail and service uses and continued
development of recreational, cultural and tourism related activities
within the downtown study area.
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MARKET SUPPORT FOR DEVELOPMENT

This portion of the report describes the overall market
support for commercial office, hotel, retail, and residential devel-
opment in Baton Rouge in general and the downtown area in
particular For each land use analyzed, estimates of market area
demand have been projected.
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COMMERCIAL OFFICE MARKET SUPPORT

The Baton Rouge metropolitan market currently supports a
total of 3.8 million leasable square feet of multi-tenant office
space with an occupancy rate of 92 percent. Of this total,

187 million square feet is Class A multi-tenant office space with
an equal distribution between downtown Baton Rouge and
suburban areas. Class A office space has an overall occupancy rate
of 93 percent. slightly above the overall occupancy rate of the

total commercial office market. In general, the downtown office

market experiences higher occupancy levels than the suburban of-
fice market. In addition to the multi-tenant office space in Baton
Rouge, the State of Louisiana occupies an estimated 2.16
million square feet of office space throughout Baton Rouge. Of this
total, approximately 113 million square feet of state-owned or
leased space is located in the downtown area. Class A office space,
however, is rarely occupied by the State.

The downtown study area contains 1.3 million square feet of
multi-tenant space, of which approximately 923 000 square
feet is classified as Class A office space. This space is operating at
an occupancy level of approximately 97 percent, that is, 895,310
square feet are occupied. While the overall occupancy level
of Class A office space in the downtown area has increased steadily
since 1980, there has been only one project, the 177000 square
foot City National Bank Building which contains 60,000 square feet
{gross) available for lease in the commercial market, added to the
supply of Class A space during the last three years. As a result,
historical absorption patterns do not represent an appropriate
measure of the demand for space. With the downtown Class A
office market operating at a higher occupancy level than the 95 percent
typically assumed for a market to be operating efficiently, it is likely that there
exists latent or pent-up demand for Class A office space in the downtown area.

Based on historical absorption patterns of the Baton Rouge
area as a whole and the projected growth in employment in
specific office-related occupations, it is estimated that the average
annual demand for multi-tenant office space in Baton Rouge is
approximately 316,800 square feet. Class A office space is expected
to comprise 80 percent of annual demand, or approximately
253,400 square feet annually

Based on interviews with various representatives of the
commercial office market in Baton Rouge and our knowledge of the
market, it is estimated that the downtown area can capture 35
percent of the demand for Class A office space or approximately
90,000 square feet annually. However, during the period 1983
to 1984, only one office building (City National Bank) will
be completed. With an estimated 51,000 square feet [net usable)
commercial space the building will not meet the pent-up demand
for the downtown area. Therefore we adjusted our demand
projections for these years to reflect the displacement of demand
to the suburban areas Achieving this capture rate after 1984
will require concerted private/public efforts to encourage
consolidation of office development in the Downtown area.

30

— e

R e

P U S

o~
























3. THE CENTROPLEX

The existing surface parking lot should be heid in reserve by
the City until the hotel market achieves sufficient strength to
substantiate another major operator coming into the Baton Rouge
market. It is our expectation that this should occur within the
next few years. The market demand will be affected, as will
the site’s competitive advantage, by the success of Catfish Town,
the USS Kidd, the LA. Naval War Memorial, and other developments
adjacent to the River. When the market improves, the site is a
natural opportunity for the City to enter into a public-private part-
nership for its development.

The Arena and the Exhibition Hall should be upgraded to
remain competitive with other facilities in the Baton Rouge area
Specific projects should include the instatlation of escalators
connecting the arena and the exhibition hall levels. The landscape
materials within the upper plaza levels should also receive
increased maintenance to assure a healthy and vibrant image.

4. "AVENUE OF THE SEVEN FLAGS" (FOURTH STREET)

Fourth Street should be made into a two-way street having
four moving lanes of traffic and no parking. This would permit two
lanes to travel toward the Capitol yet permit two to travel in a
southerly direction. thus not disrupting the traffic flow in the entire
area. There is minimum cost to this action since it would simply
require the removal of parking meters, the changing of certain
signs, and the rephasing of the traffic signals.

Fourth Street should be renamed "Avenue of the Seven Flags”
to reinforce its new image and ceremonial character. With its
vista of the New State Capitol, this avenue should be promoted as
the premier "Class A” multi-tenant speculative office location in
Baton Rouge.

Specialty light fixtures with decorative brackets, flag
standards, and bulbs should be utilized along its entire length
{Spanish Town Road to North Boulevard) to reinforce the
ceremonial nature of this emerging office corridor. Coordinated
streetscape improvements within the existing right-of-way
can enhance its image and marketing potential.

Efforts within the private sector should be made to assist the
City in promoting the creation of a "Priority Leasing’ zone and
the utilization of existing prime development sites for high-
rise office buildings. Specific legislative actions need to be taken
for this policy to be implemented. Structured parking should
be encouraged for all new projects within this zone.
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Fourtft Street as " Avenue of the Seven Flags”

An investigation of financing alternatives using long-term
lease agreements with the State, land-lease or other variations
should be conducted. This will allow the private sector to assist the
State in providing downtown office space.

Investigate the formation of a Central Business District Parking
Authority to facilitate the financing of downtown multi-story
parking garages. Powers vested with the Authority can include
bonding, eminent domain, levy tax, etc. Specific locations of
parking structures within the Central Business District have previ-
ously been analyzed by Wilbur Smith and Associates in their
report “Parking Development Program, Central Business District,
Baton Rouge, Louisiana” dated October 28, 1980.

5. MIXED-USE DEVELOPMENT CORRIDOR

Located between Lafayette Street, Front Street, North
Boulevard and North Street is a Mixed Use Development {MXD)
corridor which should be developed to maximize its locational
potential. The natural overlook provided by the batture should be
utilized for its obvious marketing implications. Specific viewing
corridors within existing street R.O.W. should be maintained and
mandated by Metro Council action. Rooftops of existing buildings
should be investigated for additional viewing opportunities and
real estate development (cutdoor cafes, restaurants, bars, etc ).

Structured parking should be encouraged for all new projects
within this zone, either on-site or adjacent. A careful review of
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PROJECTED RETAIL SALES
EAST BATON ROUGE PARISH

1983-1995
(51983)
East Baton Rouge Parish 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995
Households 135769 | 120491 | 143267 ] (47065 150M9 | 154830 158800 | 162828 | 166775 1707837 74852 178984 83180
Retail Sales per Household (51983} 13000 13000 13000 13000 13000 13000 13000 13000 13000 13000 13000 13000 13000
Total Retail Sales {in § millions) 1765 1813 1862 1912 1962 2013 2064 2117 2168 2220 2273 2327 2381
Annual Increase in Total Retail
Sales {in § millicns}

Food 10.08 1016 10.31 1637 10.52 i0.68 10.84 11.00 10,78 10.94 11 1128 1144

Eating & Drinking 374 377 383 385 391 397 4.03 4.08 400 4.06 413 419 425

General Merchandise 701 706 717 72 73l 742 754 765 749 764 772 784 796

Furniture & Appliance 250 252 255 257 2.6 264 2.68 2.72 267 27 2.75 279 284

Automotive 893 900 913 318 932 46 960 974 954 9.69 984 999 1015

Drugs .06 106 108 1.09 110 112 1.14 115 113 115 116 118 1.20

Other Retail 14.69 14.81 15.02 15 1 15.33 15.56 1579 16.02 13.70 15.94 16 19 16.44 16.69

Total 4800 4839 4%.09 4937 50.10 50.84 51.61 52.36 51.31 52.10 5290 5372 54 55

PROJECTED SUPPORTABLE SQUARE FEET
EAST BATON ROUGE PARISH
1983-1995
East Baton Rouge Parish
Estimated
Supportable Reall Square Feet gotail mw_nm 1983 1984 1985 1986 1987 188 1989 1990 1991 992 1993 1994 1995
by Retail Category pet Square
Foot 1519831

Foed 300 33598 33870 34362 34562 35071 35590 36127 36655 315918 36473 37028 37601 38184
Eating & Drinking 140 26741 76958 27349 27508 27914 28327 28754 26174 28588 29029 2947] 29927 30391
General Merchandise 95 73764 74362 75441 75880 76995 78138 79316 80475 78857 80076 £1294 82553 83832
Furniture & Appliance 95 26272 26485 26869 27026 27424 27830 28250 28662 28086 28520 28954 29402 20858
Automotive 30 1593 112497 114130 114793 1 16487 118210 119993 121746 119268 121142 122986 124890 126824
Drugs 130 8123 8188 3307 8356 8479 8604 8734 8862 8683 8818 8952 9090 923
Other Retaii 100 146871 148061 150209 151084 193312 155580 157927 160234 157012 159438 161865 164371 166917

Total 426961 430422 | 4366066 439211 445687 | 452278 | 459101 465808 | 456441 4634960 | 470550 | 477835 485236
Average Supportable Retail Sales
per Square Foot (51983) 12 12 112 12 tiz 112 12 112 12 12 112 112 112
Adiusted Annual Supportable
Square Feet Less Automotive 319368 317924 322537 328416 329199 224068 339108 344062 337143 342354 347564 152945 398412

Source: Laventhol & Horwath
The comments and assumptions contained in this report are an integral part of this projected statement.

63
















POPULATION AGE DISTRIBUTION

FOR SELECTED AREAS
1980
East Downtown
Baton Rouge Baton Rouge Study
Age Group SMSA Parish Area
0-14 years 25.7% 24.6% 8.8%
15-24 years 22 23.1 225
25-44 years 29.2 29.4 34.0
45-64 years 159 16.0 13.3
65 years and older 7.0 6.9 21.4
100.0% 100.0% 100.0%
Median Age 26 26 36

SOURCE: U.S. Bureau of the Census

Laventho! & Horwath
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